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76 PERCENT OF ‘MIDDLE CLASS MILLIONAIRES’
 ARE CONCERNED ABOUT ECONOMIC CLIMATE
Most will Slow Luxury Spending, but Hold Steady on 
‘Middle-Class’ Values-Based Spending Such as Charitable Giving 
(New York)  Lewis Schiff and Russ Alan Prince, authors of a soon to be released book that profiles a fast growing segment of the middle-class, THE MIDDLE CLASS MILLIONAIRE (Currency; Hardcover, February 26, 2008) have released a new study about how this group, with a net worth between $1 million and $10 million, feel about the economic climate and offer some insight into the impact it will have on their spending habits.
Between January 10 and January 18, 2008, Prince & Associates, Inc. surveyed a random sample of 338 Middle-Class Millionaires throughout the nation and here's a summary of what they found: 
Affluent are Concerned about the Economy:

About three quarters of those surveyed (more than 76%) report being “concerned about the current economic climate” and believe that “the economy will worsen in 2008”. Here's how it will affect their spending on luxury goods and services.
· Almost 25% will decrease their luxury spending

· More than 67% will “stay the same”

· And around 7% will “increase” their luxury spending

· More than half (55%) of these survey respondents said they would focus more on cost when purchasing luxury items.
The survey addressed several areas of luxury spending, including watches, jewelry, electronics, fashion and accessories, spa services, and luxury travel.

Area of Middle-Class “Values-Based” Spending—Charitable Giving—Bucks the Luxury Spending Contraction Trend
Charitable Giving, an area of core middle-class “values-based” spending, is projected to increase or “stay the same” at a much higher rate than overall luxury spending.

· Just 10.5% anticipate “decreasing charitable spending” in 2008

· 76.7% anticipate “staying the same”—No change in spending expected.
· 12.8% anticipate “increasing charitable giving” in 2008

According to the co-author of THE MIDDLE CLASS MILLIONAIRE, Russ Allan Prince, “We are not seeing spending cut-backs in those areas that relate to the Middle-Class Millionaire’s core middle-class values. No one is selling vacation homes or planning on spending less on their children’s educations. Where we see spending decreases are in those areas where they perceive their purchases as ‘wants,’ not ‘needs.’”
